a match made in africa

One of the greatest contributions to the success of the 2010 Fifa

COVER World Cup will come from MATCH Hospita \G — Fifa’s world-
wide exclusive rights holder of the Official Hos |'IIT-!lI’['|,- Programme.
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Thie MATCH Hospitality South Afiica and sub-Sabana sales nebwock team

A good game of soccer is mostly depend-
ent on the amaunt of control a team has of
the ball as well as the indwidual players’
techmigues. Together, these elements evoke
in football fans the most intense of emations:
ecstasy and agony.

But it is the emotion of “passion’ that is
most often inked to football, for without it
the sport would not attract the world's great
est number of spectators

It takes a huge amount of talent, expertise
and professionalism to meet the extremely
high and exacting criteria demanded by Fifa
for this arganisation to endorse business
ventures applying for accreditation. It is
therefore a great achievement far MATCH
Hospitality to have been awarded Fifa's Officia
Hospitality Programme through to 2014

Following its appointment, MATCH Hospi-
tality selected a newly-formed South Africa
Joint Venture company (SAIV) as its exclusive
sales agent in South Africa and sub-5aharan
Africa, responsible for bath the 2009 Fifa
Confederations Cup as well as the 2010
Fita World Cup

AV compnises CIRCA Hospitality
{a SAIL Group company).and Warwick
Hospitality & Events (a Primedia Group
company), both of which have proven
experience and a reputation for delivering
successful and superior hospitality at major
sporting events

The merger of the two businesses,
combined with Fifa's endorsement, allows
for the use of the MATCH Hospitality name,
aligned to MATCH Hospitality AG

MATCH Hospatality AG, as Fifa's worldwide
exclusve rights holder for the Fifa Hospatality
Programme, appomted the 580V as its exclusive
hospitality sales agent in South Africa and
sub-Saharan Africa, acting under the MATCH
Hospitality umbrefla

MATCH Hospitality’s executive chairman,
laime Byrom, and its COO, Pascal Portes,
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Lee Thomas says that the business
is both financially and emotionally
committed to the event and that
it aims to deliver an exceptional
corporate hospitality programme,
unrivalled in the history of the
Fita World Cup




