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or can pretty much afford 1o indulpe whatever whim
they might have. On the other hand, & gift that is
overtly expensive, of one which may be in keeping

with their station, could place the recipient in the
uncomfortable position of having to defend acceptance
or return the gift.

But let’s pawse for @ moment and consider the history
of pift giving which dates back to Roman times. Tokens
such as tree branches were symbalically presented to
the emperos for the new year to promote good lisck. Over
time this practice escalated into the giving of silver
and pold coins. These more expensive gestures were
mativation to procure favaurs or demonstrate allegiance
— a practice that still exists today and is possibly the
reason why seme individuals react so defensively when
a gift is inappropriate.

Being oversensitive when receiving an expensive
executive gift may produce a pricking of conscience
but inevitably human nature dictates that we are
actually flattered when someone thinks highly enough
of 15 to reward us. Company-branded, in-your-face
products have their place in terms of marketing bul
a5 a symbal of appreciation or to mark an annual
avent, the high-end executive gift needs to be more
distinctnve and well-thought oul than just another
general giveaway,

Patricia Pichulik of P&F Communications points
out thal some effort Is required o make an impact.

The gift has to be meaningful. Buying 10 of the same
item for a board of directors could depersanalise the
gift, unkess il is semething rare or coveted. Instead,

make the eftort to discover what makes each individual

This year it may
be limited edition
wines, next year
could be a
holiday in Spain
or perhaps
diamond Cartier
watches L L]

tick and then, far example, buy a book relevant to
a passion or particular interest. This is the type of
gift that can be capped across the board in ferms
of budget and goes a long way in proving the
genuineness of the gesture of giving.'

There are gifts that are so special that presanting
the same item to a number of executives would be
considered most acceptable. Carrie Adams of Norman
Goodfellows suggests that the limited release of a
six-bottle bax of wine to commemorate Gary Players
major champianship series wins, is a most desirable
package. Produced by Quoin Rock winemaker Carl
van der Merwe, and beautifully packaged, each bottle
sells for around R250."

While on the subject of packaging, Norman
Goodfellows iz not only adept al meeting executive
corporate gift budgets, making the appropriate liquid
selection and writing the cards that accompany delivery
of the gift, they'll even drink the product with the
recipient if necessary, laughs Adams

Fikile Marketing and Branding ane gaining a
reputation for putting together exclusive and limited
edition gift packages. This year Fikile pays tribute to
Nelson Mandeala with the development of a limited
edition gift bax featuring his book, The Lomg Walk fo
Freedom, combined with a replica of Mandela’s Nobel
Peace Prize medal

Fikile gwner Devlin Player, says that a limited
guantity creates a percaption of exclusivity and allows
for creative freedom. ‘Far instance, one of the gift ideas
we recently explored was the development of a tray of
plants that sprout flowers in the nama of Toyata'’s Prius.
This ties in well with the concept of this hybrid,
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eco-friendly car. Similarly, the supply of a biodegradable
windshield sun screens in limited quantities goes to
selected Privs purchasers,

Whenever a company doas something bold and
danng, #'s imvariably emulated almost ad nauseam.
Sa it is with extraordinary, highly valued gifts. Corporate
adviser and financial author Jacques Magliols confirms
that there are worldwide trends that gift buyers for
high netwark clients follow. This year it may be limited
edition wines, next year could be a holiday in Spain or

perhaps diamond Cartier watches.'

Maglicla has been a recipient of same of these high
calibee gitts, like a Breitling watch valued at R120 000
or a private jel holiday to Barbados. As glanously
tempting as these presents may sound, Jacques has
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tactfully declined to accept them because, he says, 'l do
not wish 1o be beholden to anyone.”

This is, of course, the murkier side of gift giving and
a5 Magliolo points out, you should be very careful about
accepling a gift particularly if you have nol yet provided
a service to the company doing the giving. ‘Such
gestures ara often disguised as Christmas presents,
yet they may have a far more sinister conmotation which
will only become evident at a laler date.’

What is remarkable is thal SA corporate gift
companies ara sadly lacking in big ideas when it comes
to the concapt of 1angible gestures that are exdraordi-
nary or unique. Research reveals a signiticant number
of corporate gift suppliers regurgitating the usual
boring amay of exclusive pens, magnums of wine or
whishy, watches, pamper products, and leather goods
ad mfinrtum

If you really do want to make an impression, don't
think that a gift will necessarily fulfil an obligation of
appreciation. Sometimes just 3 good old handwrittan
thank you on an elegant piece of paper will have the
reader scrambling for a tissue or two — 50 maybe
include a monogrammed hanky, @

‘ ‘ A gift that is overtly expensive, or one which may

be in keeping with their station, could place the recipient in
the uncomfortable position of having to defend acceptance
or return the gift L L]
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